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 ACADEMIC EXPERIENCE 
2017-		Professor of Marketing, Sabanci University,
2007-2017	Associate Professor of Marketing, Sabanci University,
2008-2012	Academic Director, Sabanci Holding Market Orientation Initiative,
2004-2007	Assistant Professor of Marketing, Sabanci University,
2000-2004	Assistant Professor of Marketing, Michigan State University,
EDUCATION 
2000	Ph.D. in Marketing, Krannert Graduate School of Management. Purdue University, IN.
1995	M.B.A. Bogazici University, Istanbul. Major: Marketing.
1992		B.Sc. in Industrial Engineering, Bogazici University, Istanbul.
RESEARCH
Research Interests
Game theoretical models of price promotions, psychological pricing, consumption behavior of resources, evolution of online markets, industrial organization and psychological costs of stochastic service systems.
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Projects
Tubitak 107K1010 (2007-2009)-Econometric Modelling of Competitive Markets and Market Response
ITO-(2008) Ekonometrik Rekabet Modelleme, Pazar Tepki Analizi ve Talep Tahmini
TEACHING 
Marketing Management, Marketing Research, Pricing, Consumer Behavior
Doctoral Dissertation Committees
Yusuf Soner, "Sales person – customer relationship analysis for sales force development” Yeditepe University, Marketing,  Ph.D. awarded 2009
Elif Sonmez, "Multinational diffusion theory : a macro level analysis" Michigan State University, Marketing, Ph.D. awarded 2005.
TungaKiyak, "A framework for global corporations : the role of strategy, structure, leadership, culture, and processes", Michigan State University, Marketing,  Ph.D. awarded 2004 .
INDUSTRY EXPERIENCE
Sabancı Holding Future Forums, Academic Director2008-2012. 
Future Forums is a Sabancı Holding initiative to improve the market orientation of Sabancı GroupCompanies. Responsibilities include design and improvement of training programs, measuring market orientation and providing academic support for improving and managing marketing across Sabanci Group Companies. 
Consulting relationship with Kordsa 2015-,Akbank 2014-2015,Akcansa 2008-2012, BIC:2007-2008, P&G:2007-2008, Brisa:2005-2006, Gidasa:2005-2007, Danone:2005-2006, 
SYS Telecommunications Inc., Istanbul, Design Engineer. Responsible for design and implementation of Call Centers and Automated Voice Response Systems for Corporate Clients. 1993-1994
EXECUTIVE EDUCATION 
Has contributed to executive training programs offered by SU-FMAN, SU-EDU, SU-REF  Akbank & Medicat.
Some companies with which executive education programs are carried: Sabanci Holding and Companies, Borusan Holding and Companies, Eczacibasi Holding and Companies,  Turquality Companies, Garanti Bankasi, Akbank, Hexagon Studio, Novartis, Dogus Group, Incitas, Turkcell (Global Bilgi), Polisan, Havelsan, Arcelik, Kibar Holding, Akkok Holding, Çimento Endüstrisi İşverenleri Sendikası Companies, Iş Bankasi, Aselsan, Siemens, Socar, Gizemfirit, Kale Holding Companies, Temsa, Aksigorta, Aktek, Supsan. and Vestel.
ACADEMIC HONORS
AMA Doctoral Consortium Fellow (1999)
Krannert Research Grant for Dissertation Support (1999)
Procter & Gamble Fund Doctoral Student Scholar (1998,1999)
Hurriyet Foundation Scholar (1988-1992)
PROFESSIONAL AFFILIATIONS
American Marketing Association (AMA)
Institute for Operations Research and Management Sciences (INFORMS)
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